“While communicating our sustainable development efforts
has been a more recent activity for Fairmount Minerals, our
company’s foundation is very much built on “sustainable”
concepts. We understand that sustainability begins with a
focus on people — our employee family. Over the years, we
have adapted our sustainable development principles to
consider people, planet and prosperity in business decisions.
Going forward, the goal is to continue to make sustainability
a way of life for our Fairmount family members, the communities

we impact and our valued stakeholders.”

— William E. Conway, Chairman of the Board



Since 1986, Fairmount Minerals, headquartered in Chardon, Ohio, has grown to become one of the largest producers of
industrial sand in the United States. Primarily serving the metal casting and fracture sand markets, Fairmount Minerals
supports the foundry, oil and gas industries as well as turf and landscaping, water filtration, commercial glass manufacturing,
construction, industrial, and filler and extender markets.

With two basic operating divisions — Industrial Sand and Manufacturing — the company runs nine mining and mineral
processing plants, four manufacturing coating plants, and two toll manufacturing operations in Mexico and Denmark. Over
the next two years, Fairmount Minerals plans to expand our operations to include three new green field plants — two new
manufacturing facilities in Illinois and China and a new mining and mineral processing plant to meet customer demands for
industrial sand in Wisconsin. In 2007, Fairmount Minerals also will continue to explore opportunities for internal expansion
at our current mining and mineral processing locations.
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STRATEGY AND ANALYSIS

We believe our sustainability strategy adds business value by
providing a more balanced and long-term approach to
assessing financial, social and environmental risks and
opportunities. In the past, we employed a traditional business
decision-making model focused primarily on financial
outcomes and social and environmental compliance. Today,
with an elevated awareness, we understand that our
prosperity is dependent upon our ability to consider a
balance of financial, social and environmental impacts in
decisions made at Fairmount Minerals.

We manage our sustainable development initiatives through
volunteer teams focused on the following aspects of
corporate responsibility:

e Best Practices

* Recover, Recycle, Reuse

e Communications

« Environmental Products and Processes
e Safety

e Health & Wellness

e Social Responsibility

e Training, Awareness, Sustainability, Knowledge
(TASK)

e Sustainable Enabling Technologies & Information
(SETI)

e Material Handling
e Transportation
e New Markets and Globalization

Our Sustainable Development Steering Committee oversees
our 12 initiative teams and is comprised of internal
sustainability champions, including members of our executive
and senior leadership team. After careful consideration and
analysis of stakeholder feedback, our Steering Committee
developed Fairmount Minerals’ Bold Goals, supported by
specific targets created by our Sustainable Development
Initiative Teams and operating sites.

2007 BOLD GOALS AND ASSOCIATED TARGETS
PEOPLE

We will be a leader in education, safety and health.

e Promote and sponsor continuing education for internal
stakeholders in the areas of professional certifications,
higher education and post-secondary education.

e Develop training goals for individual stakeholders by
working with managers at all Fairmount Minerals
facilities. (Implement by the end of the third quarter).

e Achieve an average of less than or equal to 50% of current
permissible exposure limit (PEL) on silica dust levels.

e Achieve one million safe work hours as a total corporation.
e Publish Fairmount Minerals safety manuals.

= Provide Life Line Screenings to all employee family
members and spouses.

e Increase participation in the Wellness Program by 30%.

e Establish a scholarship program to reward socially and
environmentally responsible behavior in our youth.

e Establish QUEST, our signature program, to support
environmental education.

e All internal stakeholders will receive a minimum of eight
hours of safety training per year.

e Develop a plan to roll out 1ISO 14001 at each resin
coating facility.

Communicate our progress and successes in
Sustainable Development.

e Develop a comprehensive communications plan.

e All facilities will host a minimum of one plant tour or
open house in 2007.

e Develop an introductory Employee Awards and
Recognition Program.

e Establish the William E. Conway Founder’s Award to
recognize employees who embrace the ideals and
principles of community impact through the personal
contribution of time, talents and treasure.



Publish Fairmount Minerals’ first Corporate Social Responsibility Report in April 2007.

Implement a facilities presentation for all domestic plants.

Invest our time, talents and treasure to enhance our communities.

Donate a minimum of 1.5% of pre-tax / pre-equity earnings through financial, volunteer
and in-kind support to 501(c)3, tax-exempt organizations.

Reach 100% participation in employee volunteerism, with an aggregate average participation
of 20 hours per employee or 6,700 hours of volunteer time.

Match employee contributions to 501(c)3, tax-exempt organizations on a 1:1 ratio up to $500
annually per employee.

Grant $100 to 501(c)3, tax-exempt organizations to which an employee donates 20 or more
personal volunteer hours annually.

Hold our first company-wide Day of Caring in 2007.

Implement Community Investment Policy in first quarter 2007.

Our family members will maintain a healthy balance between community
involvement, work and family.

Promote a minimum of two company-sponsored events annually at each site where
employees and their families can participate.

Achieve 30% participation in company-sponsored events.

Measure reductions in Fairmount Minerals’ employee family stress in “life load” section of
the health risk assessment.

Encourage employee vacation for all employees.

PLANET

Conserve energy and water.

Create a baseline document for reporting electricity, fuel and water usage.
Implement five company-wide initiatives for energy conservation.
Promote and encourage Fairmount Minerals family members to purchase hybrid vehicles.

Identify the environmental impacts of the modes of transportation used by our organization
and determine areas of conservation and efficiency improvements.

Profile total direct energy consumed to determine areas of conservation and
efficiency improvements.

Seventy-four percent of the
fuel used to run Fairmount
Minerals’ equipment contains
biodiesel, a clean-burning
alternative fuel produced
from renewable resources.

Fairmount Minerals has restored
more than 600 acres of land
once used in our operations.

In our restoration process,
Fairmount Minerals strives to
return native plants and
species to the area.
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STRATEGY AND ANALYSIS

Kay Charter of Savings Birds
Thru Habitat discusses bird-
house inventory with 4th grade
students in Grand Haven,
Michigan.

Mike Kline, regional sales
manager, paints a house during
the Fairmount Minerals
“Labor of Love™ volunteer
project in Bridgman, Michigan.

Photo by lan Wagreich, U.S. Chamber of Commerce

CEO Chuck Fowler accepts
the U.S. Chamber of
Commerce, Business Civic
Leadership Center’s
Corporate Citizenship Award.
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Engage stakeholders in site planning
and restoration.

e Develop Site Plan Portfolio with input from
stakeholders. In 2007, focus on two
plant locations.

Reduce waste and optimize resources.

e Establish a process to determine total raw
material purchases.

e Establish a process to determine the
percentage of packaging materials used that
are recycled materials.

e ldentify the amount of products and
packaging materials reclaimed at the end of
their useful life.

e Establish a baseline total amount of waste
by method.

e Create a baseline document for reporting
plant recovery.

e Create a recycling program and/or teams at
all Fairmount Minerals locations.

e Convert solid resin shipments from
disposable cardboard boxes to reusable
super sacks.

e Explore and potentially develop a recycling
facility for spent foundry sand.

e Evaluate viability of recovering clay from
spent foundry sand for reuse.

e Move to zero waste by reducing solid waste
by 1.5%.

Move to renewable energy.

e Conduct wind energy weather analysis.

e Explore and analyze renewable energy options
by plant (fuel, hydro power, solar power, etc.).

Improve air and water quality.

e Reduce hazardous air pollutants (HAPS)
from 2000 level by 50%.

e Determine a baseline measurement for
volatile organic compounds (VOCs).

e Establish a baseline measurement for
greenhouse gas emissions, NOx, SOx, and
particulate matter.

« Enhance potable water quality standards.

e Reduce odor impact to communities.

PROSPERITY

Exceed annual growth-oriented
financial plan.

e Reduce health and well-being costs by
increasing participation in wellness program.

e Increase our partnerships with sustainable
companies and/or members of the UN Global
Compact or similar organizations.

We will be a leader of sustainable
products and technologies.

e Promote sustainable development principles
in foreign operations.

e Create a campaign to inform our new
Chinese team and European and Mexican
partners about our sustainable development
initiatives.

e Author a product development charter that
creates guidelines in synergy with our three
pillars — people, planet and prosperity.

Do Good. Do Well. Globally.

e Develop a comprehensive plan for AquaClara
potable water filtration system.

e Increase sales revenue and profit from
expansion in China.

e Measure greenhouse gas emissions to use as
benchmark for future operations.

e Continue to exceed expectations of UN
Global Compact by embracing the set of core
values in the areas of human rights, labor
standards, the environment and ethical
business practice.



PROSPERITY

Prosperity is a fundamental component of sustainability— it
sustains economies and contributes to reinvestment in new
products, communities and environmental improvements.
Fairmount Minerals ensures our profitability is derived in a
sustainable manner that balances financial outcomes with
community and environmental commitments.

Financial Management

As a privately-held company with significant employee ownership,
Fairmount Minerals does not publicly report financial information.
With record sales and profits in 2006, Fairmount Minerals
continued to exceed expectations in financial performance.

Revenues
EBITDA

New Markets

Fairmount Minerals continuously assesses the viability of entering
new markets and increasing our customer base to strengthen
financial performance. In the next year, Fairmount Minerals will
take a big step in broadening our global reach by opening a resin-
coating facility in China.

I Revenues M EBITDA

This project will commence construction in early 2007. Once built,
the facility will employ approximately 20 people. Our new plant
will allow Fairmount Minerals to serve markets in China and
Southeast Asia.
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PROSPERITY

In partnership with the Aqua Clara Foundation, we provide water remediation technology to villages throughout Africa. Working with
respected elders in many communities, our distribution partners train individuals to operate and support clean water systems. The water
filtration technology is often installed in schoolhouses and medical centers where it can provide clean water to children and families.

Adopting a “bottom of the pyramid” approach, Fairmount Minerals has effectively
identified new markets for our products that potentially create revenue streams for the
business while addressing a major global opportunity — the need for potable water.

In 2006, a representative from the Aqua Clara Foundation contacted Fairmount Minerals
about acquiring filtration gravel for use in water remediation technology. Our shared
interest in developing this technology and generating potable water for underserved
communities resulted in a partnership. Working with a research team at Hope College in
Holland, Michigan, Fairmount Minerals assisted Aqua Clara in creating a filtration tool.
Distribution partners, including Partners Worldwide and Potters for Peace, have joined
the effort to bring this technology to needy communities.

To date, the consortium of active Aqua Clara partners is operating in 35 countries
providing clean water to over 1 million people. With this project, Fairmount Minerals
has identified a new market for filtration sand while providing a solution to potable
water scarcity in communities around the world.

Fairmount Minerals also is exploring a beneficial reuse program for spent foundry sand
for the geotechnical, manufacturing and agricultural industries. Our investigation will
consider the costs associated with such a program and the markets that will support it.




23

PEOPLE

Our Fairmount Minerals employee family dedicates time, talent and treasure to support the communities in which we live and
work. From individual volunteerism to larger group efforts, our employee family participates in projects such as Habitat for
Humanity, United Way, Relay for Life, and various local non-profit initiatives.

The policy articulates an infrastructure to support our
community investment and details the grant-making process
for annually donating 1.5% of our pre-tax, pre-equity
income. We commit to matching employee gifts to qualifying
non-profit organizations on a 1:1 ratio, up to $500 per
employee per year. We also support a “dollars for doers”
program, contributing $100 to organizations where
employees donate 20 or more personal volunteer hours.

Over the next year, Fairmount Minerals will create a signature
program in environmental education — QUEST - that links
our desire to restore natural habitats, conserve resources and
enhance biodiversity with educational opportunities.

In addition to financial investments, we will offer volunteer
opportunities to our employee family. Starting in 2007,
employees will have up to 40 hours of paid volunteer time.
Our goal is to generate 100% employee volunteer participation,
with an aggregate average participation of 20 hours per
employee (or 6,700 hours of volunteer time). To unite our
efforts, we will host a company-wide Day of Caring in 2007,
where all Fairmount Minerals employees will have the
opportunity to participate in a group volunteer project.

Recognizing and rewarding employees’ efforts will take place
through the William E. Conway Founder’s Award program,
which honors an outstanding Fairmount Minerals family
member who embraces our ideals and principles of community
impact through their personal contribution of time, talent
and treasure.

Habitat for Humanity

In August 2006, on a three-acre property donated by
Fairmount Minerals, Habitat for Humanity and a Fairmount
Minerals employee volunteer team began work on a new
home for the Wendl family in Chardon, Ohio. From framing
the house to nailing down shingles, our employees
contributed time and talents to create a new home for a
family in need.

With 720 hours of volunteer time over a five-month period,
Fairmount Minerals sent teams to construct a new home
for Brian and Tammy Wendl and their two children. Three
Fairmount Minerals employees, Justin Nelson, Jordan
Stevenson and Don Richardson, devoted significant effort to
the construction project, some days spending eight full hours
working on the house before coming in to work their
regularly scheduled shift at our Chardon facility.

Although helping a family receive a brand new home is the
obvious outcome, volunteers benefited from learning and
sharing skills. For the Wendl family, a new home represents a
new start — a place to spend time together as a family. For
Fairmount Minerals, the project proved to be a teambuilding
exercise, allowing employees to get together outside of work
and use their skills to give back.

On February 17, 2007, the Wendl family officially moved into
their new house — with their Fairmount Minerals “family”
present to welcome them home.



Looking Ahead

As we evolve in the direction of a positive,
sustainable future, Fairmount Minerals
ensures our continued consideration of the
social, environmental and economic
consequences of our decisions. With an
understanding of the broader trends
affecting sustainability, Fairmount Minerals
is in the position to anticipate and identify
areas of opportunity and risk. We believe
our enduring prosperity will be the result
of Fairmount Minerals’ sustainable
business practices.
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G3 Section Indicator Report Section
1.1 Statement from the most senior decision-maker of the organization (e.g., CEO, chair, or equivalent senior position) about the Letter from CEO
relevance of sustainability to the organization and its strategy.
1.2 Description of key impacts, risks and opportunities; table summarizing performance and targets; description of governance Strategy and Analysis
mechanisms in place.
21 Name of the organization. Organizational Profile
2.2 Primary brands, products and/or services. Organizational Profile
2.3 Operational structure of the organization. Organizational Profile
24 Location of organization's headquarters. Organizational Profile
25 Number of countries where the organization operates. Organizational Profile
2.6 Nature of ownership and legal form. Organizational Profile
2.7 Markets served. Organizational Profile
2.8 Scale of reporting organization. Organizational Profile
29 Significant changes during reporting period regarding size, structure or ownership. Organizational Profile
2.10 Awards received during reporting period. Organizational Profile
3.1 Reporting period for information provided. Report Parameters
3.2 Date of most recent previous report. Report Parameters
3.3 Reporting cycle. Report Parameters
34 Contact point for questions. Report Parameters
3.5 Process for defining report content. Report Parameters
3.6 Boundary of the report. Report Parameters
3.7 State any specific limitations on the scope or boundary of the report. Report Parameters
3.8 Basis for reporting on joint ventures, subsidiaries, leased facilities, outsourced operations, and other entities. Report Parameters
3.10 Explanation of the effect of any re-statements of information provided in earlier reports. N/A first time report (see CEO letter)
3.1 Significant changes from previous reporting periods. N/A first time report (see CEO letter)
3.12 Table identifying the location of the Standard Disclosures in the report. Index
4.1 Governance structure of the organization. Organizational Profile
4.2 Indicate whether the Chair of the highest governance body is also an executive officer. As a privately held company, Fairmount
Minerals chooses not to report this information
4.3 For organizations that have a unitary board structure, state the number of members of the highest governance body that are As a privately held company, Fairmount
independent and/or non-executive members. Minerals chooses not to report this information
44 Mechanisms for shareholders and employees to provide recommendations or direction to the highest governance body. As a privately held company, Fairmount
Minerals chooses not to report this information
48 Internally developed statements of mission or vales, codes of conduct and principles relevant to economic, environmental and |  Organizational Profile
social performance and the status of their implementation.
4.11 Explanation of whether and how the precautionary approach or principle is addressed by the organization. Strategy and Analysis
412 Externally developed economic, environmental and social charters, principles, or other initiatives to which the organization Organizational Profile
subscribes or endorses.
413 Memberships in associations. Organizational Profile
4.14 List of stakeholder groups engaged by the organization. Stakeholder Engagement
415 Basis for identification and selection of stakeholders with whom to engage. Stakeholder Engagement
416 Approaches to stakeholder engagement. Stakeholder Engagement
EC1 Economic value generated and distributed, including revenues, operating costs, employee compensation, donations and other | - Fairmount Minerals does not report this in
community investments, retained earnings, and payments to capital providers and governments.(Core) order to protect proprietary information.
EC2 Financial implications and other risks and opportunities for the organization's activities due to climate change. (Core) Fairmount Minerals does not report this in
order to protect proprietary information.
EC3 Coverage of the organization's defined benefit plan obligations. (Core) Fairmount Minerals does not report this in
order to protect proprietary information.
EC4 Significant financial assistance received from government. (Core) Fairmount Minerals does not report this in
order to protect proprietary information.
EC8 Development and impact of infrastructure investments and services provided primarily for public benefit through commercial, | People
in-kind, or pro bono engagement. (Core)
EN1 Materials used by weight or volume. (Core) See Goals under Strategy and Analysis
EN2 Percentage of materials used that are recycled input materials. (Core) See Goals under Strategy and Analysis
EN3 Direct energy consumption by primary energy source. (Core) Planet
EN5 Energy saved due to conservation and efficiency improvements. (Additional) See Goals under Strategy and Analysis
ENG Initiatives to provide energy-efficient or renewable energy based products and services, and reductions in energy Planet
requirements as a result of these initiatives. (Additional)
EN7 Initiatives to reduce indirect energy consumption and reductions achieved. (Additional) Planet
EN8 Total water withdrawal by source. (Core) See Goals under Strategy and Analysis
EN10 Percentage and total volume of water recycled and reused. (Additional) See Goals under Strategy and Analysis
EN11 Location and size of land owned, leased, managed in, or adjacent to, protected areas and areas of high biodiversity value Planet
outside protected areas. (Core)
EN12 Description of significant impacts of activities, products, and services on biodiversity in protected areas and areas of high Planet

biodiversity value outside protected areas. (Core)




G3 Section Indicator Report Section
EN13 Habitats protected or restored. (Additional) Planet
EN14 Strategies, current actions, and future plans for managing impacts on biodiversity. (Additional) Planet
EN16 Total direct and indirect greenhouse gas emissions by weight. (Core) Planet
EN17 Other relevant indirect greenhouse gas emissions by weight. (Core) Planet
EN18 Initiatives to reduce greenhouse gas emissions and reductions achieved. (Additional) Planet
EN19 Emissions of ozone-depleting substances by weight. (Core) Not currently reported
EN20 NOx, SOx, and other significant air emissions by type and weight. (Core) Not currently reported
EN21 Total water discharge by quality and destination. (Core) See Goals under Strategy and Analysis
EN22 Total weight of waste by type and disposal method. (Core) See Goals under Strategy and Analysis
EN26 Initiatives to mitigate environmental impacts of products and services, and extent of impact mitigation. (Core) Planet
EN27 Percentage of products sold and their packaging materials that are reclaimed by category. (Core) See Goals under Strategy and Analysis
EN28 Monetary value of significant fines and total number of non-monetary sanctions for non-compliance with environmental laws | Planet
and regulations. (Core)
EN29 Significant environmental impacts of transporting products and other goods and materials used for the organization's See Goals under Strategy and Analysis
operations, and transporting members of the workforce. (Additional)
EN30 Total environmental protection expenditures and investments by type. (Additional) Not currently reported
LA1 Total workforce by employment type, employment contract, and region. (Core) Organizational Profile
LA2 Total number and rate of employee turnover by age group, gender, and region. (Core) Not currently reported
LA4 Percentage of employees covered by collective bargaining agreements. (Core) Not currently reported
LAS Minimum notice period(s) regarding significant operational changes, including whether it is specified in collective agreements. (Core) | People
LA7 Rates of injury, occupational diseases, lost days, and absenteeism, and number of work-related fatalities by region. (Core) People
LA8 Education, training, counseling, prevention, and risk-control programs in place to assist workforce members, their families, or | People
community members regarding serious diseases. (Core)
LA10 Average hours of training per year per employee by employee category. (Core) People
LA11 Programs for skills management and lifelong learning that support the continued employability of employees and assist People
them in managing career endings. (Additional)
HR1 Percentage and total number of significant investment agreements that include human rights clauses or that have undergone | People
human rights screening. (Core)
HR2 Percentage of significant suppliers and contractors that have undergone screening on human rights and actions taken. (Core) | People
HR3 Total hours of employee training on policies and procedures concerning aspects of human rights that are relevant to People
operations, including the percentage of employees trained. (Additional)
HR4 Total number of incidents of discrimination and actions taken. (Core) People
HR5 Operations identified in which the right to exercise freedom of association and collective bargaining may be at significant risk,| People
and actions taken to support these rights. (Core)
HR6 Operations identified as having significant risk for incidents of child labor, and measures taken to contribute to the People
elimination of child labor. (Core)
HR7 Operations identified as having significant risk for incidents of forced or compulsory labor, and measures to contribute People
to the elimination of forced or compulsory labor. (Core)
HR9 Total number of incidents of violations involving rights of indigenous people and actions taken. (Additional) Zero incidents to report
S02 Percentage and total number of business units analyzed for risks related to corruption. (Core) None
S03 Percentage of employees trained in organization's anti-corruption policies and procedures. (Core) None
S04 Actions taken in response to incidents of corruption. (Core) Zero incidents to report
S05 Public policy positions and participation in public policy development and lobbying. (Core) None
S06 Total value of financial and in-kind contributions to political parties, politicians, and related institutions by country. (Additional) | None
S07 Total number of legal actions for anti-competitive behavior, anti-trust, and monopoly practices and their outcomes. (Additional)| None
S08 Monetary value of significant fines and total number of non-monetary sanctions for non-compliance with laws and regulations. (Core) | None
PR2 Total number of incidents of non-compliance with regulations and voluntary codes concerning health and safety impacts of None
products and services during their life cycle, by type of outcomes. (Additional)
PR4 Total number of incidents of non-compliance with regulations and voluntary codes concerning product and service information] None
and labeling, by type of outcomes. (Additional)
PR6 Programs for adherence to laws, standards, and voluntary codes related to marketing communications, including advertising, | None
promotion, and sponsorship. (Core)
PR7 Total number of incidents of non-compliance with regulations and voluntary codes concerning marketing communications, None
including advertising, promotion, and sponsorship by type of outcomes. (Additional)
PR8 Total number of substantiated complaints regarding breaches of customer privacy and losses of customer data. (Additional) None
PR9 Monetary value of significant fines for non-compliance with laws and regulations concerning the provision and None
use of products and services. (Core)
Biodiversity*| Total amount of land owned, leased, or managed for production activities or extractive use. Planet
Biodiversity*| The number/percentage of sites identified as requiring biodiversity management plans, and the number/percentage of sites with | Planet
plans in place. Also include criteria for deciding that a biodiversity management plan is required and the key components of a plan.
Community* | Consider programs for training workforce drawn from local communities. People
Land Rights*| Describe process for identifying local communities' land and customary rights, including those of indigenous peoples, and Prosperity

grievance mechanisms used to resolve any disputes.

* Mining Sector
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